
Leadership... It’s time to think differently about what 
a pharmaceutical company can be.  Novo Nordisk has 
dedicated itself to defeating diabetes, which is an 
interesting goal given that diabetes is the primary 
focus of our business.  Success would undoubtedly 
force us to change, but then again, change is what 
we have always embraced.

Changing Diabetes SM means helping people with our 
actions, and not just with our products.  It means 
staying true to our ideals and being respectful of the 
world we live in.  And it means continuing to dedicate 
significant resources to diabetes research until a cure 
is found.

With leadership comes responsibility.  We are committed 
to improving options for care now while partnering 
with others who share our mission and ultimate goal 
of defeating this disease.

Changing Diabetes is a service
mark of Novo Nordisk A/S.

NovoMedLink.com
1-800-727-6500
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Mole Checks Take a Back Seat to Visits for Botox
B Y  S H E R RY  B O S C H E R T

San Francisco Bureau

L O S A N G E L E S —  New patients re-
questing cosmetic botulinum toxin injec-
tions get appointments with dermatolo-
gists in less than half the time it takes
patients seeking evaluations of rapidly
changing moles, a new study found.

Sham phone calls to all 898 practicing
dermatologists in 12 metropolitan areas
(containing about 10% of U.S. dermatol-

ogists) found that 51% offered cosmetic
botulinum toxin (Botox) services. Among
these, the average wait time for an ap-
pointment was 16 days, and the median
wait was 8 days for patients willing to pay
cash to get Botox injections for forehead
wrinkles, Dr. Jack S. Resneck Jr. reported
at the annual meeting of the Society for In-
vestigative Dermatology.

A separate study a year earlier in which
researchers placed sham phone calls in the
same medical service areas found that

89% of dermatologists offered evaluations
of rapidly changing moles. The average
wait time for a new patient appointment
for this potentially cancerous problem was
38 days, and the median wait was 26 days,
said Dr. Resneck, a dermatologist at the
University of California, San Francisco.

Wait times for Botox appointments
ranged from 6 to 43 days. The results var-
ied by geographic region. Comparing the
same geographic areas surveyed in both
studies, the difference in wait times for

Botox or changing moles was statistically
significant in 8 of the 12 areas.

Dr. Resneck said dermatologists may be
giving preferential treatment to patients
seeking cosmetic services. Allergan Inc.,
the company that markets Botox, has been
showing dermatologists slide presenta-
tions that cast Botox as an “impulse buy”
to be accommodated quickly lest the der-
matologist risk losing the sale, he said.

There may be more benign reasons for
these differences in wait times, he added.
Dermatologists may block out chunks of
time for Botox patients so that they use a
whole vial rather than part of a vial.

Previous studies suggest that the pro-
portion of dermatology practices with
wait times longer than 30 days for ap-
pointments increased from 18% in 1996 to

48% in 2002,
and was 45% in
2005. Wait
times are long
despite a huge
influx of physi-
cian assistants
and nurse prac-
titioners into
dermatologists’
practices in re-
cent years. Ap-
p r ox i m a t e l y
28% of U.S.
der matolog y
practices now

employ these “physician extenders.”
The sham calls in the current study also

asked if the offices employed physician ex-
tenders who offered Botox services, and
when appointments with them might be
available. The median wait in practices
where physician extenders provided Botox
was 6 days for an appointment with a
physician extender or 10 days to get Botox
from the dermatologist, reported the in-
vestigators.

The use of physician extenders varied
by region. In Phoenix, 40% of practices
employed physician extenders, compared
with 10% of practices in Little Rock, Ark.

In the Botox services study, 46% of all
appointments were within 1 week of the
request, compared with 24% of appoint-
ments in the changing mole study. 

A physician in the audience at the meet-
ing said some patients seek urgent ap-
pointments for Botox because of an im-
pending wedding or other event. “There
is a sweet spot, and if you don’t get them,
you don’t get them,” he said.

“Nobody would argue with that, if we
weren’t in a situation where patients with
a changing mole and possible malignancy
are waiting 38 days for their appointments,
and in a number of communities waiting
2 or 3 months,” Dr. Resneck said.

One potential weakness of the study is
the question of whether the practices of-
fering Botox are representative of all der-
matologists. Might the dermatologists
who offer shorter wait times for Botox
appointments also offer shorter wait
times for mole evaluations, compared
with other dermatologists? A Kaplan-
Meier analysis of this question strongly
suggests that’s not the case, Dr. Resneck
said. ■

Among Botox
seekers, 46% of
all appointments
were within 
1 week of the
request,
compared with
24% of
appointments for
a changing mole.


