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Children’s Advil
® brings fever down faster*

than Children’s Tylenol®1,2

In fact, nothing reduces fever faster* or keeps it down longer 

than Children’s Advil®†—up to 8 hours of fever relief.1,3

Nothing has been proven better on fever, not even 

Children’s Motrin®.†1

And, you can feel confident recommending Children’s Advil®

knowing it is safe and effective when used as directed.

Available in three flavors!

• Fruit • Grape • Blue Raspberry
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CDC Creates Breast Cancer Advisory Committee
B Y  J A N E  A N D E R S O N

F
ifteen researchers, clinicians, advo-
cates, and breast cancer survivors
have been named to a new adviso-

ry committee charged with developing
initiatives to increase knowledge of breast
health and breast cancer among women
under age 40 years, the Centers for Dis-
ease Control and Prevention announced
Oct. 14.

The Advisory Committee on Breast
Cancer in Young Women was mandated
by the Affordable Care Act enact-
ed earlier this year, and will target
its initiatives toward women at
heightened risk for developing the
disease, according to the CDC. 

Committee members will as-
sist the CDC in developing evi-
dence-based approaches to advance
breast cancer awareness among younger

women, Director Thomas Frieden said in
a statement.

Dr. Ann Partridge, assistant professor
of medicine at Harvard Medical School

and clinical director of the Breast 
Oncology Center at the Dana-Farber
Cancer Institute, Boston, will chair the
panel.

Dr. Partridge founded and directs the
Program for Young Women with Breast
Cancer at Dana-Farber/Brigham and
Women’s Cancer Center. The program
addresses the unique needs of women in
their early 40s and younger who have
been diagnosed with breast cancer. ■

The committee will target its
initiatives toward women at
heightened risk of breast cancer. 


